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So, would a leader need specific
expertise or should she be trained
in the fundamentals of the business?
“The jury is still out on whether gener-
ic courses and generic MBA would
work better than a specialised MBA.
One can argue that the true value of
an MBA programme comes from the
| learning to understand, analyse and
synthesise real life situations in a holis-
tic, rather than in a functional, manner,
However, if generic MBA courses are

Moving ahead: Harshi Pipparia (left) of
We5School had been a software engineer
before she joined the B-school




